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As a globally integrated pelagic fishery and
seafood specialist, Austevoll Seafood ASA
(AUSS) operates through subsidiaries and
associated companies, fishing vessels with
licensed quotas in t
important fishery countries - Norway, Chile
and Peru. Committed to providi uality
products to our customers, AUSS mploys
sophisticated fishing technology and
responsible fishing strategies that har\@'st
ocean resources without comprom\smg the
sustainability of such.
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"% and oil plants, canning plants, frozen fish .
W’ -plants Omega-3 oil refining, salmon famung
= and sales, AUSS's integrated operatlon
ensures a high level of freshness is
maintained in our products - from fishing
waters to finished products.
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Austevoll Seafood ASA
Objective and Strategy

i Established in 1981 as a family owned fishing company.

i Fully integrated fishing company with licenses to participate in the
world's largest pelagic fisheries.

itAmong the worl dobés |l eading producer
v Canned fish products
vFishmeal and Fishoil products
vSalmon
VvHigh Concentrate Omega 3 Fish oil products

i Listed on the Oslo Stock Exchange (since Oct.2006)
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Company Overview

Activities

7% of Anchovy quota
centre-north
- 37 vessels

Harvesting
capacity

Salmon
Operation

9 meal & oil plants
2 canning plants
2 freezing plants

Primary

Processing

Secondary

Processing

Sales &

Distribution Own sales organisation

WWwWw.auss.no

9.1% of pelagic fishing
guota
- 5 vessels

2 meal & oil plants
2 canning plants
1 freezing plant

Own sales organisation

North

Atlantic

2 vessels*

105 salmon licenses
7 salmon licenses*

10 meal & oil plants
1 storage/blending
4 freezing plants

8 salmon processing plants

High Concentrate
Omega-3 Fish Oil Plant

Own sales organisation

Austevoll Seafood
(Group)

600-700,000 tons of
pelagic fish
(44 vessels)

120.000~130.000 tons
of salmon

41 processing plants
Handling over

1.41 mill tons of
pelagic fish
annually

2000mt of HCO3

Wholesale with global
distribution

* Associated company

Austevoll Seafood ASA
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Overview of AUSS

Sales Offices

I Fishing Operation
| 3
Sales Region
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/ Main Operation Region

Peru

/)
// j Chile
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Main Operational Structure

Austevoll Seafood ASA

Norway /
Europe

Atlantic Pelagic —
Modolv Sjgset —

Austevoll Fiskeindustri —

Sir Fish —

North Capelin —

Honningsvag
Austevoll Seafood ASA
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Value Chain

Blue
whiting

Fishmeal
Anchoveta & Fish feed

Fisholl

Horse mackerel

Sales
&
Distribution

Herring Freezing

Canning
Fresh

Raw materials Processing

Austevoll Seafood ASA
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Operational Focus

Market consolidation
Sustainability Positioning Value adding

v Supply control

KCertification Antegration
o v Market access J
Marticipation Aroductivity
v Environmental Aroduct
policies development
v Environmental/ Arraceability

Social commitment

Combining de-centralised operation management system with

centralised strategic values and goals.

Austevoll Seafood ASA
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Pelagic fish T a sustainable resource
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45000 Stable volume development over the last 18 years
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B Anchoveta(=Peruvian anchovy) | Atlantic herring m Blue whiting(=Poutassou)
B Chub mackerel m Chilean jack mackerel m Japanese anchovy
W Scads nei = European pilchard(=Sardine) Others Source: Kontali Analyse

A Annual catches expected to remain at 35-37 mill tons globally
A Most important species for Austevoll Seafood Group;
* Anchoveta (Peru)
* Jack mackerel (Chile and Peru)
* Atlantic Herring, Mackerel, Capelin and Blue Whiting (North Atlantic)
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AUSS Fishmeal market position 2008
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AUSS Fishoil market position 2008

oY
8,7 %
91,3%

/ AUSS (Proforma) | Others

Fishmeal and Fishoill

Austral Group - Peru
FoodCorp Group i Chile
Welcon Group - North Atlantic

A SONEpY &
150 14001 & 1)
BUREAU VERITAS “’@"‘
Certification
I828

Austevoll Seafood ASA
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Market

World Fish Meal Usage 2008

3%

E China
® North America

®Middle East

11 %

m Asia (Ex China)
EEurope 25

I Russia

i Latin America

E Other Europe

Source: IFFO

o Global aquaculture production

Wesiem Europe

= Latin Amerlca & Carr
North America

= Near East and Narth Afriea
Central and Eastren Europe

¥ Sub Saharan Africa

The Salmon industry

World Fish Meal Usage 2008

26 %

62 %

3%

EPigs B Aqua E Chicken m Others
Source: IFFO

Austevoll Seafood ASA
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Fishmeal

Q.+, Lo A World Fish Meal Production Major Producers
— EChile @Peru EChina OJapan MScandinavia®* ORuss.Fed. OUSA ERest
7.000 { 6,655
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4,000 1
3,000
2,000 -
1,000 -
0 . :
2000 2001 2002 2003 2004 2005 2006 2007 2008
YEAR

6,241 6,202 6,275
5,402

5,826

4,970 4720

Thousand Tonnes

*Scandinavia - representing Denmark, Iceland and Norway
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Fisholl

World Fish Body Oil Production Major Producers Fishoil-price (Any origin N.W. Europe, c&f Hamburg)
2000
OJapan BOScandinavia ®@Chile @Peru OUSA ®Russ.Fed. @ Rest 1800 | -
1600.0 - /h/f,
1,364 1600 T Week 09: 950 USD/Tonne
1400.0 A 1400 + Week 09: 700 USD/Tonne
1,159 + Week 09: 1 600 USD,
® 12000 1 1,120 1045 £1200 ee /Tonne
g 1,006 992 996 994 Si000 4,
& 10000 - 948 5
5 . g | 2008
2 800.0 600 ——2009
5 400 7 2010
2 600.0 200 |
400.0 1 0 -+t
1 4 7 10 13 16 19 22 25 28 31 34 37 40 43 46 49 52
200.0 1 Source: Weekly Newsletter OIL WORLD, ISTA, Hamburg, Germany www.oilworld.de
0.0 ' ' j ' ' " ' ' ' Source: Kontali
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YEAR
2006-2009 China Fish Oil Import
: . Unit: T
World Fish Oil Usage { )
60000
Others
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Source: IFFO
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Human
Consumption

Austral Group S.A.A. - Peru
FoodCorp S.A. - Chile
Epax AS - Norway

<s|

Y. 1

|

Austevoll Seafood ASA
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Consumer demand for pelagic fish

Use of Chilean Jack Mackerel

A Norway: All landings of 100%
Atlantic mackerel and 90%
ca.90% herring goes to 80%

human consumption .

60% O Fishmeal
A Chile, horse mackerel: 50% = g
Strong shift towards 40% m Frozen

human consumption
due to high demand

30%
20%
10%

A Expect Peru to follow 0%
same trend 2001 2002 2003 2004 2005 March '06

Austevoll Seafood ASA
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Human consumption market 1T FoodCorp S.A.

USD/Price

Frozen fish Frozen fish sales and prices
. 000
A FolodCorp clearly leads production and 25000 — 000
sales. .
30000 + 28222 BT A o0
A Average price T 800
25000 + + 700
v USD/MT YTD-09: 865 (YTD-08: 912) ¢ soom | 1 600
g T 500
: o : g 15000 | + 400
A Continue to focus in utilization of fish for 0000 | L 200
human consumption products 86% 09 vs. 1 200
79% 08 5000 +
. T+ 100
0 - -0
2006 2007 2,008 2009 ¥TD Dec
Can n ed fl S h TS T otal L sd ——— Average Price
AHigher stocks pressing markets and prices. o Canned fish sales and prices
v YTD-09: 20.6 USD/Case 25.000 - 23244 23143 T 250
v YTD-08: 19.8 USD/Case S 0 B |
AQ4 market still slowing down, more offer g 15000 | .
from China, Korea, and local players with g
high unsold stocks. £ 10000 - T 100
AFoodCorp maintained good price level 000 T N B
based on frame contracts with long term 0 L oo
clients. 2005 2008 2007 2008 2008 YTD Dec

— CEsES Ttz Usd —— Average Price

ALimited stocks to fulfil our contracts.

Austevoll Seafood ASA
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Human consumption market i Austral Group S.AA.

A BAYOVAR label show a substantial sales
increase:

V o+ 54% vs. 608
V. + 174% vs. 607.

A Priority given to brand building in the
canned fish business.

A Domestic market is now a major
destination:

V  50% of canned fish sales
V  30% of frozen fish sales.

USD MILLICHS

A Mackerel remained the main specie sold
due to high share of landings and
sustained demand.

A Peruvian sardines reached a record
675,000 cases (2009) becoming the
main processed raw material.

A With new markets being opened,
Peruvian sardines are set to represent a
significant share of future sales.

9 Contiene

BAYO AR

CONSERVAS DE PESCADO

73

2,66

2007 2008 2009

Source: Austral

Sales by Species up to September 09
46%

21%

1%

mJack Mackerel = Tuna mlackerel mSardines
Source: Austral Group SAA

Austevoll Seafood ASA
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EPAX Value Chain

Certification

Capsulator

v

3
=

— —

Marketing Company

Austevoll Seafood ASA
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EPAX Products:

Worl dos best docBpredutted Omega
Over 100 Clinical studies

A Cardiovascular A Pregnancy

I Preventative (EPAX5500TG) I Normal pregnancy

i Therapeutic (EPAX5500TG) (EPAX5500TG)

i Arytmier (EPAX5500TG) I Risk pregnancy (EPAX5500TG)
A Rheumatism A Eye diseases

i Arthritis (EPAX5500TG) I Macula degeneration (1 Clinical

study pending, EPAX1050TG)

I Raised Eye pressure (prevent
glaucoma) (EPAX5500TG)

A Migraine (EPAX5500TG)

I Bechterews disease (EPAX5500TG)
A Mental diseases

T Alzheimer's dementia
(EPAX1050TG)

i Depression (EPAX6015 and
5500TG)

A Metabolistic diseases
I Weight reduction (EPAX1050TG)
I Inflammatory (EPAX4510TG

Austevoll Seafood ASA
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Pelagic T North Atlantic

Austevoll Fisk Group

www.atlanticpelagic.no

Austevoll Seafood ASA
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Pelagic Production i North Atlantic

A Seasonal high activity in Q4 2009 i total catch 68,000
tons. °

A 35% of the Norwegian mackerel quota transferred to
2010.

U Volume compensated by horse mackerel fishery in the
South.

A Sufficient supply of herring (WRF) to our main
markets. °

A High demand from key markets; Ukraine, Russia and
Japan.

A Long term contracts on filets and flaps with
acceptable margins.

A Good market balance for herring and mackerel and
acceptable stock level at year end.

A Strong focus on credit insurance and cash payments.

A Less problems than expected during the Financial
crisis.

A Strong NOK, more pressure on margins vs. Q4 2008. °

A Raw material purchased 2009
v 2009 174,000 tons
v 2010 E 185,000 tons

Austevoll Seafood ASA
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